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BRANDED GAMES
YOUR NEW SERVICE

e Why branded games
e Make a branded gamé in Flarie Studio
e Uses + Cases

e Getting started / support
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PEOPLE LIKE TO PLAY !

TO ENGAGE IN A FUN ACTIVITY

How we learn! Natural way to explore and interact

& o AR

Positive Emotion  Connection/Time Spent Memory Intent/Action
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GAMES - “INTERACTIVE MACHINES FOR DELIVERING EMOTION !”

GAMING
$116BN

3.07Bn
2 81Bn 2.95Bn
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2.42Bn i Mobile Players In 2020
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Source: NewZoo Global Games Market Report FLARIE



WELCOME TO FLARIE STUDIO | .

A LICENSE TO ‘BE PLAYFUL

~SUELCOMETO
FLARIE STUDIO

FLARIE BRANDED GAMES. BE PLAYFUL

LOGIN TO DESIGN A GAME

Email Password

Forgot your password?

ANY BRAND AS A GAME > ANY CREATOR A GAME DESIGNER ! %
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WELCOME TO FLARIE STUDIO '
A LICENSE T0 ‘BE PLAYFUL . +
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YOU LOVE.

ccccccccc
AAAAAAA
‘‘‘‘‘‘‘‘‘

e Fun
e Easy to pick-up

e Brandable
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WELCOME TO FLARIE STUDIO |

A LICENSE T0 BE PLAYFUL!

Minutes of
Active
Your brands as Games! Engagement

Customize to your audience and objectives
Game - Design - Settings

Conversion Loyalty
(Leads, Traffic, Sales)

Gamify your service

Challenge/Competition/Leaderboard
Game based loyalty schemes

Forms
Links
Digital Coupons

Distribute Anywhere

Performance Analytics @
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MAKING A GAME !

3. Distribute 5'

Anywhere
Meet your audience on their terms
URL’s + QR codes

LA 2. Design 4. Data

1. Determine goal

Audience + Objective
Where do you lack engagement?

Select from 100 hit games Performance dashboard
Customise design Player and form data
Supercharge with settings Players, Session, Game Time etc..
(love, conversion, loyalty) ,

CLICK TO WATCH By
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https://flarie.com/webinar-on-demand

DATA THAT MATTERS

8,830 10,031 1,119.86 235,448 24,181

PLAYERS GAME SESSIONS TIME SPENT (H) GAME ROUNDS IMPRESSIONS
7.61MN /PLAYER 26,56 ROUNDS / PLAYER

CLICK ON‘GAMEANALYTICS' INSTUDID. (B
FLARIE



GET THE EFFECT YOU NEED - ANYWHERE

FLARIE



& game flarie.com G
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& nytimes.com

GOAL/BRAND PREFERENCE

€he New Pork Eimes

R E Ben & Jerry’s wanted to create memorable and fun
As Manchin Blocks C| @ advertising, in-line with their brand and put

Plan, His State Can't | themselves top-of-mind versus their competitors.
Back Floods

- Senator Joe Manchin is thwarting De: &
push to reduce warming. But West Vi
more exposed to flood damage than a| soLuTIoN

elsein the U.S
- Most residents in mountainous parts . 3 3 ,
gtlatet.havellitt[le roonltotreloca(epfn:n1 2 X ‘ A series Of Colourful gameS... Chop, Hoop, Gl’ace Wlth @q

waterways that increasingly threaten

hesm : - product front and center and ‘flying cows’
by y Distribution: Flarie App, Banners, DOOH

Ave Play Time
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GOAL/BRAND PREFERENCE

Captain Morgan wanted to surprise and engage their

audience in a new and unique way. Doing this within

BVoD (broadcast video on demand) was a particularly
tough challenge.

SOLUTION

Flarie developed the “Spice On” game and distributed
on UK's Channel 4 BVoD service via a QR code in a
brand new format, called the “The Game Break”.

RESULTS

4.73..  45%

Conversion

Ave Play Ti
dned it Imps To Players
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LOOKFANTASTIC Q A &
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GOAL/ONLINE SALES %\/f ;  J

Lookfantastic wanted to increase the time _ ¥
people spent on their ecommerce site as a \ 7, d
precursor to sales.

SOLUTION

Integrate a game onto their site, promoting a
variety of different products and rewarding
people for engagement.
Distribution: Website

RESULTS

+180%

Sales Vs Goal

3-8 min

Ave Play Time



SOLUTION
Flarie produced 3 diffrent games for Elon, targeted at
household decision makers. These games where
distributed across: Paid media (in the Flarie app),

Events (including melodiefestivalen), On Elon
Website and in Order Confirmations Online.

> = M RESULTS
" 200000 | 68 )
MA\\HMHMHDHH\HHHWW ‘\\ min 8 /0
Unique Players Ave Play Time Increase In Elon

Club Membership
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Philip
Carl Eric

Edit profile

ﬁ Payments

A Purchase Power
~ 5

® 2

Purchases Deliveries

)

Klarna Card

=

Stores

=

Support

(d R ©

Browser Inspiration Wish list Bank & Cat

CO, emissiol
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ingo

GOAL/SALES & LOYALTY
Spela och vinn fria | " y
Nya vinnare vae vecka. INGO wanted to recruit and drive usage of the app to
B drive sales and increase customer loyalty.

2a pris - 40 liter
3e pris - 30 liter
Plats 4-10 - 10 liter

Plats 11-100 - 5 liter SDLUTIUN

Plats 101-1000 - 1 liter

INGO integrated a series of different branded games
into their app, that offered users a chance to win free
fuel. New competitions dropped every week.

Spelinstruktioner: Svep for att flytt:

Fa minst tre likadana i rad, fyra i rad
ger honus. s

-

TOPPLISTA - TOPP 100
eckane vinnare utses 12350 varie s

BASTA: 0 RANKING: -

RESULTS (FIRST 5 MONTHS)
0 FORSGK KVAR ™

. . 2 U U K + 8 2
Marcus '
9 51456 podng min

Powered by Flarke © Genom att spela splet godkaner du dessa . - - R e- fu elS Ave Play TI me
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LAUNCH PAD SKY SPACE
€ 2,800 /moly) € 4,000 /moly) € 7,500 /moly)
€3,500/mo (m) €5,000/ mo (m) €8,500/ mo (m)
No of Active Games 1 Unlimited Unlimited
No of Users 10 Unlimited Unlimited

Standard Studio Settings
Inc. Forms, Challenges, CTA's, Prizes ect.

Full Game Library (100+ Games)

No of Players Unlimited Unlimited Unlimited
Analytics v v v

oot e o e W g v

Game Center (Branded Arcade) X X v
Gamification ~/ Action Based ~/ Action Based ~/ Action Based

Data Integration & CRM ~/ Action Based W/ Action Based \/ Action Based

No of Actions Included First 1,000 Actions First 100,000 Actions First 1,000,000 Actions
(Gamification/Data Integration & CRM) Additional Actions: € 4 / 1,000 Additional Actions: € 2 / 1,000 Additional Actions: € 1 /1,000

Additional Sub Accounts: € 600 / month

Full GDPR compliance
Integration Service: Custom made connections to your service - Pricing on Request



BEST PRACTICE FOR ADS

Excite your audience

Offer a window to the gaming experience
Show the game, then super-easy click/swipe to play

Our SoMe formats

15 second video asset, with CTA “eg Play and Win”
Feed (1:1 or 4:5)

Story (9:16)

Add a logo to ensure correct ‘sender id’

One video with up to 2 formats 1K euros

Getting started

1. Specify feed/story and format/size

2. Specify CTA text (up to 2 in a single ad. 7 words max)
3. Flarie do the rest!

FLARIE



https://docs.google.com/file/d/18AUhvGBnEQWemXNDprr_pFJEdmy0MRqY/preview
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GET IN TOUCH!

Chris Drake chris.drake@flarie.com
Tim Pang tim.pang@flarie.com
HEAD OFFICE

Hornsgatan 24
118 20 Stockholm

Sweden

JOIN OUR COMMUNITY

Flarie Website

Flarie LinkedIn

BOOK A MEETING

+46 73 667 4806

+46 73 622 4114


https://flarie.com/
https://www.linkedin.com/company/flarie/
https://flarie.com/book-meeting
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