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What if you could « 1«1/ connect &
with ‘L2 consumers at

Increased sales

Better marketing
Premium quality

More meaningful brand

Deeper consumer




HASHTING WHAT WE DO

CONNECT DTC WHERE THEY ALREADY SPEND MOST TIME

& SERVE A 3-STEP CONSUMER JOURNEY




BUILD A 3 STEP.. CONSUMER JOURNEY

1. CONNECT

with any consumer

using any
touchpomt

to purchase in any
store & any sales
channel

)
3. ENGAGE

to engage with
consumers

-
$ 2. CONVERT
e

T/E_ oHa =

= 1
Click orTIme Scan QR Chat on SMS,
Media WhatsApp
& B E
~ (3% 7|77
7R
igi > Live win
Consumer Digital Sample :
Cashback* Coupon Mechanic

°
¢_ Marketing Repeat offer M Refer-A-Friend
&3 o

opt-in on trade M

Q% Insights @ Reviews
Survey

*Hashting refunds consumers/shops through bank transfer, PayPal or Venmo

a:

i @-—

Content




CONNECT: ME

— haagendazs es ©
Sponsored

7

Free Haagen-Dazs. '

IWORTH €56.29)

Get offer

QY

60 likes

Why is Hpagen-Dazs the ice croam of ice creams? Made with
only natural ingredients means it meits in your mouth like
others just can't. Why not enjoy a tub on us and taste it for
yourself?

A Q ® © @

MEDIA
TOUCHPOINT

|A-2-MESSAGE IN 2 CLICKS

13:51

& hashting.promo [« WhatsApp

& hashting.promo

FREE HAAGEN=DAZS

(worth SRS

| WhatsApp
HAAGEN-DA
is on us %

you choose WhatsApp, the WhatsApp application
pen with a pre filled message. Don't forget to send it!

CLICK HERE FOR YOUR CASHBACK

© @

Claiming your cashback is@Seasyasi; 2, 358
you choose SMS, you will need to enter your mobile
6 TAP above to unlock your uniqUcashbackfarm er:

e BUY a tub of Hiagen-Dazs DJGIOmINGOIWERAS orColes

e SNAP a picture of your receipfiogetyoucashbackvia PayPal

LANDING PAGE

MESSAGING




ANY MEDIA.. BEFORE, DURING, AFTER

@ vicknhope @
Dalston, Hackney

SOCIAL MEDIA

SWIPE UP TO
CLAIM 3 FREE CANS

2,553 likes
vicknhope Get a Latté this!! = @

Channelling my inner barista and feeling very smug... more
all nt

hairbymi lesultan So b iful 4 o
pips_taylor Gorgeous snap of you @vicknhope @ @
j0 + See Translation

INFLUENCERS

Is this the perfect summer
sample for you, Alexander?

- POINT OF
. SALE

STEP 1- Read carefully...

Make sure you read all of the next steps,
BEFORE you click the "claim my 2x FREE
cans" button.

STEP 2 - Create your cashback link... e

Simply click the green "Claim my 2x FREE
cans" button below to generate your cashback i —
link - which will be sent via WhatsApp or I

MS. Keep this safe as you will need it to
redeem your cashback later!

STEP 3 - Purchase the cans...

Buy any 2 flavours of Sanpellegrino Tastefully
Light drinks from any supermarket or
independent store, REMEMBER - You will
need to keep your receipt in order to claim
your cashback!

STEP 4 - Claim your cashback...

[E=N=s=0 8
Use the cashback link that you already 1’
received via WhatsApp or SMS to upload your

receipt and claim your cashback.

REMEMBER - You only have 30 days to

claim, so don' delay!

CRM

. RGkuten

NESCAFE.
AZERA

2

P i

£

NESCAFE.
AZERA




CONVERT: AT ANY RETAILER

WE PAY CONSUMERS DIRECT VIA PAYPAL OR BACS
SO WE CAN WORK WITH ANY RETAILER...
ALL WE NEED IS A RECEIPT!

Hello, Maxime
Open your favorite doors

9:00 ol =

Or browse through
All your doors

TESCO

BICESTER 2 0845 677 9063

FRESH MILK 0.81
S/BERRY CONSY 0.9
VIC PLUM CON 1.65
B/BERRY CONSVE 1.38
ISB LOAF 0.70
ORG AVOCADO'S 1.69 -
BLUEBERRIES 1.49 ureau St
0.59
1.69
0.63
0.87
1.48
13.94

CARROTS 1KG

ORG SWT PEPPRS

ONION SHALLOTS
AUBERGINES
0.290 kg @ £2.99/ kg

0.595 kg @ £2.48/ kg
SUB-TOTAL

MULTIBUY SAVINGS
PREPACKED PRODUCE 5 FOR 4 -0.59

) SECURE

SSL ENCRYPTION

TOTAL SAVINGS -0.59

TOTAL TO PAY 13.35
CASH 20.00
CHANGE DUE 6.65




ENGAGE: GO

SBEYON

D

USE THE VALUE EXCHANGE TO CAPTURE 1t PARTY DATA, UGC &
FEEDBACK

Send this

to claim your

NEW |

LOYALTY
SCHEME

e Azea My Wiay Lo again? *

for the lostfime you bought NESCAFE Azero coffee? *

O 1 understond thatthis promotion i for NESCAFE Azera My Way Lot only and that coshback requessfor
NESCAFE AZERA Americano villbe refected. *

st name *

1 would e s and nformation about Nest, s brands and s products. |
e understond that my personal data will be processed in accordance with the Nesté privacy nolice. | understand that
e I can widraw my conent at ony fne. *
— T
Enail

Uplood a picure ofyour receipt hee: *
No e chasen

Where i you buy your coffee? *

—

Terms and condifions

CAPTURE 1PD

i P PURINA]. Your Pt OurPssin:

LOYALTY

| 4

“El mejorhelado”

Cristian Cordon
Madrid

UGC

TESCO

o —— -
Search with a list of items >

Groceries v My Favourites Recipes Special Offers Great nights i

< San Pellogrino Aranciata 330M

Write a review

San Pellegrino Aranciata
330MI

Rate the product out of 5

I like it

Tell us more about it

This is a real treat! Especially when you're trying to be good and
not drink... it feels a little more 'grown up' than other sodas.
Great to know that it has less sugar.

REVIEWS




AMPLIFY REACH.. BY INVITING FRIENDS

INTEGRATE TO YOUR LOYALTY PROGRAM, KNOW YOUR BEST
ADVOCATES & MAXIMISE EXPOSURE

iy 942 N wl A

! TULLAMORE
W< Chats Hashting E:] e DEWTT

online

Just like life, Tully is better
together! Why not share a
scratchcard with your nearest

| and dearest and see what they
could win!

SCRATCH
T0 MATCH

SN Simply forward the next
message! g3

| won a FREE Tully, claim your
| scratchcard to reveal if you've




PLUG, PLAY.. AND TAKE CONTROL

INTEGRATE HASHTING' SOFTWARE TO YOUR MARKETING
ACTIVITIES TO CLOSE THE LOOP BETWEEN SALES & MARKETING

TRACK ) IDENTIFY ) OPTIMISE

your conversion live where it comes from your lower funnel

LANDINGS
(Awareness)

‘ 105720 5%

REQUEST OFFER
(Consideration)

19912 19%

PURCHASE
onversion)

8,282* 43%

OPT-IN
(Loyalty)
1168 . 60%

REVIEW
Advocac

(i

i o= *6,263 purchases no receipt
E n 2,019 purchases with receipts
|.]r.,.- i —

Y)




HASHTING 3 STEP OPTIMISATION PROCESS

Case example conclusmn

Realise 5.7X more sales
impact with same investment

Realise same impact
With 83% lower investment




Wanna try?




~ from physical touchpoint from digital touchpoint
~ straight into WhatsApp to landingpage

or

Scan or Click

to discover how to
Connect, Convert & Engage
IN one seamless journey on

WhatsApp or SMS.



https://hashting.cash/ccenergy/CCESW?language=en

WHY THEY USE HASHTING

MOST POPULAR SOLUTIONS

SALES CUSTOMER ENGAGEMENT

CONVERSION ACQUISITION - LOYALTY
DRIVE-TO-STORE - 1st PARTY DATA PROGRAMS
PROMQOS . DIGITHE - REVIEW
IN-STORE SAMPLING GENERATION
ACTIVATIONS - REFERRAL

ON-PACK MARKETING
PROMOTIONS UG C

ik 4




Let’s Connect

Barbara Cador

Chief Client Officer
barbara@hashting.com

+34 609 36 86 36

Hashting

www.hashting.com




