






Unify Digital & 

Traditional Channels

Enable a unified media view 

across departments 

and agencies 

Model Performance & 

Brand Campaigns

Get an ‘objective’ view 

of the impact of all 

paid media campaigns

Plan and Prediction

Gain Marketing 

Optimization & Predictability 

capabilities





Automated data intake & validation

from 200+ data sources

Next Gen MMM as the core of our 

Unified Measurement Framework

Advanced insights for data driven 
decisions and predictions





The Challenge

1. Optimal budget allocation per month?
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